187 


AUTHOR INDEX VOLUME 13 (1985) 


Adler, Kenneth. P., 

Voting for an American president II: ‘If 
the election were held today ...’: Differing 
polling methods yield different results, 
13(2) pp. 60-65. 

Andersen, Ole E. and Brian Gosschalk, 
New research approach to poverty: An in- 
ternational comparison of poverty in 
Great Britain and Denmark, 

13(1) pp. 16-25. 


Bates, Bryan A., 

In this issue..., 

13(2) p. 47. 

Bates, Bryan A., 

In this issue..., 

13(3) p. 95. 

Bigant, Jean and Yves Rickebusch, 
Marketing research in France, 

13(1) pp. 4-11. 

Blyth, Bill, see Tim Bowles. 

Bowles, Tim and Bill Blyth, 

How do you like your data: Raw, al dente 
or stewed?, 

13(4) pp. 170-178. 

Bronner, Fred and Robert de Hoog, 

A recipe for mixing decision ingredients, 
13(3) pp. 109-115. 


Cole, Eileen, 

Taking stock: Our progress and our 
future, 

13(4) pp. 151-160. 


De Hoog, Robert, see Fred Bronner. 
Demby, Emanuel H., 

The new requirement for the researcher: 
Interactivity with the personal computer, 
13(1) pp. 26-28. 

Dowling, G.R. and P.K. Walsh, 
Estimating and reporting confidence in- 
tervals for market and opinion research, 
13(3) pp. 130-133. 


Fleury, Pascal, 

Market research in France: The empire of 
qualitative research, 

13(2) pp. 80-81. 

Frank, Udo, 

The 1984 PROGNOS forum: Is _ this 
tomorrow’s world...or is the future 
brighter?, 

13(1) pp. 12-14. 


Goodyear, John R., 

The UK market research industry: Past, 
present and future, 

13(3) pp. 116-123. 


Gosschalk, Brian, see Ole E. Andersen. 


Hamilton, Jack, 

Readership survey on European Re- 
search: Physician heal thyself!, 

13(4) pp. 179-185. 

Holzhauer, Freek, 

How would you like it to be tested?, 


13(1) p. 3. 


Jobber, David, 

Questionnaire factors and mail survey 
response rates, ! 

13(3) pp. 124-129. 


Keller, Ingrid, 

Does your company need corporate iden- 
tity?, 

13(3) pp. 135-141. 


Lipset, Seymour Martin, 

Voting for an American president II: The 
elections, the economy and public opinion 
(1984), 

13(2) pp. 48-58. 

Lowe-Watson, David, 

Marketing research for managers, Book 
review, 

13(1) p. 43. 


Marcotty, Thomas, 
Mysterious Germany, 
13(4) pp. 148-150. 


Nijburg, Danny, 
New broom...., 
13(4) p. 147. 


Rickebusch, Yves, see Jean Bigant. 
Rehme, Nils, 

A worldwide overview of national restric- 
tions on the conduct and release of public 
opinion polls, 

13(1) pp. 30-37. 


Sampson, Peter, 

Qualitative research in Europe: The state 
of the art and the art of the state, 

13(4) pp. 162-169. 

Samuels, John, 

The impact of the recession: Profes- 
sionalism in market research in the United 
Kingdom, 1978-1983, 

13(2) pp. 66-74. 

Schroder, Susanne, 

Towards a theory of how people answer 
questions, 

13(2) pp. 82-90. 


Trip, Johan F. Laman, 

International research needs downstream 
pioneering, 

13(3) pp. 96-108. 


Vahvelainen, Tarmo, 

Marketing research in the Nordic coun- 
tries, 

13(2) pp. 76-79. 

Van Westendorp, Peter H., 
E.S.O.M.A.R.’s_ widening circle of 
friends, 

13(1) p. 2. 

Van Westendorp, Peter H., 

From the president..., 

13(2) p. 46. 

Van Westendorp, Peter H., 

Political opinion polling - A transna- 
tional look, Book review, 

13(3) pp. 142-143. 

Van Westendorp, Peter H., 

From the president..., 

13(4) p. 146. 


Walsh, P.K., see G.R. Dowling. 

Wilson, Aubrey, 

International differences in the successful 
exploitation of innovations: A different 
research approach is needed, 

13(1) pp. 38-42.’ 


EUROPEAN RESEARCH October 1985 


—_| 


